
advertisements
1/1 Page (trim 175 x 255 mm) • €5,075
1/1 Page – prefered position* • €6,343
1/1 Page – inside front cover* with 
extended advertising space (normal page 
as above plus extended advertising space, 
both sides can be used; 120 x 255 mm
• €10,150
1/1 Page – back cover* • €15,200
Double page advertisement (trim  
350 x 255 mm) • €10,150
Bookmark* (trim 70 x 200 mm) 
• €12,300 
Logo advertisement (67 x 60 mm) and 
complete listing in the Real Estate Index
• €1,240

* check for availability

The Retail Space Europe 2010 will be available in  
November 2009 and launched at the MAPIC in Cannes (France).

Please use the reservation form to indicate your booking requirements and  
return it to us by fax: +31 70 352 86 60, e-mail: sales@europe-re.com or post:  
Real Estate Publishers, P.O. Box 84416, 2508 AK The Hague, the Netherlands.

Retail Space 
Europe 2010

Who's Who fact sheetCorporate Story

city/area profile online options

Circulation
10,000 copies

Double page (2/1 page) company 
profile with business information,  
address, staff and project photos.
• €6,095 

Fact sheet (2/1 page) project descrip-
tion, photo(s) and information about 
the program, owner, developer, archi-
tect, investment and real estate advisor.
• €4,335
Discounts available:  
5% discount >3, 10% discount >5

Advertorial spread (2/1 page - 4/1 page) 
dedicated exclusively to your company 
with your profile, philosophy, areas of 
expertise, project photos and contact 
details. Text supplied by client.  
• €6,095 / • €9,142
Advertorial spread (2/1 page - 4/1 page) 
as above. Written by REP following per-
sonal interview. • €7,095 / • €10,142

City profile the opportunity to highlight 
your city or regional activities. Text,  
images and logo supplied by client.
• 2/1 €5,585 
• 4/1 €8,377 
• 8/1 €16,755

See other side for more information

SONAE SIERRA 
Passion for innovation 

Sonae Sierra is the international shopping center specialist that is 
passionate about bringing innovation and excitement to the shopping 
and leisure industry.

Incorporated in Portugal in 1989, it is 50% owned by Sonae, SGPS 
(Portugal) and 50% by Grosvenor (United Kingdom). Our integrated 
approach to the shopping center business includes ownership, develop-
ment and management activities. At present we operate in Portugal, Spain, 
Italy, Germany, Greece, Romania and Brazil, where we aim to achieve a 
leading position and consolidate in those markets where we are already 
positioned as an outstanding competitor.

The company takes a long-term view of investment. While Sonae Sierra 
prefers to own the assets it develops, it also invests in assets to which it 
can add value through its control of the management.

Our strong partnership policy, both with international investors and local 
partners, allows the company to be fi nancially strong and capable of both 
quickly gaining in-depth knowledge of a market and creating new busi-
ness opportunities. The company has earned an international reputation 
for the development of innovative products as well as for its management 
skills, and has been awarded more international prizes than any other 
company in this sector.

Our shopping and leisure centers
Sonae Sierra owns 48 shopping centers in Portugal, Spain, Italy, Germany, 
Greece, Romania and Brazil with a total GLA of more than 1.9 million m . 

Our management
The company is responsible for managing a wide range of shopping 
and leisure centers, either owned by Sonae Sierra or by third parties. 
Sonae Sierra has more than 2 million m  of GLA under management with over 
8,100 tenants. In 2007 our shopping centers had more than 410 million visits.

Our new projects
Currently, Sonae Sierra has 13 projects under development and 15 new 
projects in different phases of completion in Portugal, Spain, Italy, 
Germany, Greece, Romania and Brazil with a total GLA of more than 
1 million m . 

A sustainable business
Sonae Sierra’s mission is to create value for its shareholders while taking 
into account its social responsibilities towards other important stakeholders 
such as partners, retailers, employees and local communities. Sonae Sierra 
fi rmly believes that this balance is crucial to achieve the sustained develop-
ment of the company and has developed an overarching CR Policy and 
identifi ed a set of long-term objectives that refl ect the economic, social and 
environmental issues that are of the most signifi cance to the business. 

Álvaro Portela
CEO

Edmundo 
Figueiredo 
Director, CFO

João Pessoa Jorge 
Director, CEO of 
Sonae Sierra Brazil

Fernando Oliveira 
Director, 
Developments 
Europe

Pedro Caupers 
Director, Property 
Management and 
Leasing

Ana Guedes Oliveira 
Director, Investment 
and Asset Management, 
Europe

António Casanova 
Director, Marketing, 
Key Accounts and 
Innovation 
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ONLINE:  www.retailspace-europe.com/craiovamall

Craiova Mall

● Total plot area 60,415 m
● Total GBA 89,600 m  

(excluding car park)
● Total 59,100 m² (including storage)
● Mall area 8,644 m
● Parking places 1,900

Sonae Sierra

Sonae Sierra

Hill International
Kappa

Approx. €142 million

Sonae Sierra
CBEE/Eurisko

José Quintela (Sonae Sierra)
Chapman Taylor

Q2, 2010

Sonae Sierra
Sierra Corporate Services – 
Apoio à Gestão, SA 
Baneasa Business & Technology Park 
Building B, Third Floor, Wing 1
42-44 Bucharest Ploiesti, Sector 1 
013696 Bucharest
Romania
T: +40 21 36 10 910 
F: +40 21 36 10 988 
W: www.sonaesierra.com 

CRAIOVA MALL
Built in the 6th-largest 

city of Romania, the 

four-seasons-themed 

shopping center in 

Craiova will be a third-

generation development, 

perfectly integrated with 

the city’s environment, 

culture and heritage. 

Situated between one of 

Craiova’s main streets 

(Caracal St.) and its 

prestigious landmark 

(Romanescu Park), 

Craiova Mall serves 

220,000 inhabitants 

within a 15-min. drive 

distance from any part 

of the city and up to 

420,000 inhabitants 

within the area of a 

30- to 45-min. drive.

ENDORSING POSITIVE, SUSTAINABLE IMPACT

CRAIOVA MALL

Craiova Mall will provide a 
unique occasion for modernizing 
Romanian lifestyle and in 
improving the conveniences of 
the surrounding spaces. With the 
design by internationally-recog-
nized architects from Chapman 
Taylor and local and interna-
tional project consultants, the 
development will provide an 
ideal legacy for future shopping 
and leisure activities. 
The project location is a 5-min. 
drive time from the city center, 
and the shopping center is easily 

This modern 59,100-m² 
shopping center is com-
prised of 140 units, with 

22 main stores (including a hyper-
market, cinemas and leisure) and 
23 restaurants. Craiova Mall will 
present a unique offering of shops, 
services and leisure for families 
and young persons who are 
looking for variety and innovation 
as well as pleasure in their shop-
ping center experiences. 

Opening in 2009, with an invest-
ment of €142 million, the new-

reached from the road that con-
nects Bucharest to Timisoara and 
also Pitesti, the E57. The perfect 
location and easy transportation 
access allows for an estimation 
of 13 million visitors to be 
expected in the fi rst year.

Sustainable impact

Furthermore, Craiova Mall will 
endorse a positive, sustainable 
impact on the areas of environ-
ment (in compliance with its sur-
roundings, considering land, 
water, waste and energy 

effi ciency) with protection and 
safety systems for both its visi-
tors and workers, as well as in 
having a positive impact on the 
local job and retail markets. 
The project will implement an 
Environmental Management 
System according to the ISO 
14001 Norm.

Craiova Mall will have the most 
convenient and unparalleled 
offer to provide choices to the 
local market and the people from 
the county of Dolj. <<
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Olav Line, CEO.

Økern Sentrum in Oslo, Norway.

STEEN & STRØM

SCANDINAVIA’S LEADING 
SHOPPING CENTER COMPANY

Steen & Strøm is a specialized enterprise based on leading-edge 

competence in the property management and retail business area. 

The company supervises the commercial operation of 54 shopping centers 

in Scandinavia, which attract 173 million customer visits per year. 

The business activities of 
the Steen & Strøm Group 
comprise three areas: 

ownership, development and 
management of shopping centers. 
The company has defi ned 
Scandinavia as its home market 
and occupies a strong position in 
Norway, Sweden and Denmark. 
The brand is associated with 
capital management, shopping 
center competence, confi dence, 
results, effi ciency and all the 
values we stand for in the market. 
Steen & Strøm’s success is based 

on interaction between the ten-
ant’s sales, the center’s profes-
sional management and develop-
ment, and the lessor’s long-term 
investment profi le. The company 
aims to pave the way for sales 
growth through cost-effective 
management on behalf of its 
tenants. 

The new meeting place

The market place used to be the 
heart of every town: the place 
where people gathered to shop 
and meet each other – and 

perhaps also to be entertained. 
Today we are increasingly seeing 
that the shopping center plays this 
same role, albeit in a new guise. 

With more than 50 successful 
shopping centers, Steen & Strøm 
has its fi nger on the pulse of the 
market and has ambitions to set 
the pattern for tomorrow’s 
manner of shopping. 
The objective is to develop new 
and existing shopping centers to 
create the best shopping destina-
tions in Scandinavia. 

Continual development

Development projects currently 
represent about 8% of Steen & 
Strøm’s gross asset value. 
Currently, 29 of the 54 shopping 
centers are under development. 
In view of the strong demand for 
shopping centers, development 
projects represent a niche that 
provides the company with 
 competitive and profi table 
advantages.  
An aggressive program of 
investment, upgrading and 
renewal has been prepared to 

ensure our centers live up to the 
customers’ expectations of a 
stimulating shopping experience. 
This is a vital part of main-
taining our position as the 
 customers’ preferred shopping 
alternative.

All business is local

Steen & Strøm’s brand strategy 
is to focus on the local market 
and cultivate its unique features. 
Each individual shopping center 
has developed its own, local 
brand. In this way, all Steen & 

Strøm centers have different pro-
fi les and targets, depending on 
the competitive situation in the 
various markets. In addition 
this guides the choice of which 
retail tenant mix should be in 
place, as well as what the physi-
cal appearance of the center 
should be and which services 
it should offer.
All the qualities built into the 
Steen & Strøm brand name are 
carried into the development of 
the local shopping centers. 
With the aid of a set of profi les 
and values as a basis, it is pos-
sible to build further at a local 
level and combine a local sense 
of belonging with tried-and-
tested methods and qualities. 
The best places to shop in 
Scandinavia are therefore 
“managed by Steen & Strøm”. 

Field’s (phase 2) in Ørestaden, Denmark.

MORE INFORMATION

Steen & Strøm ASA

Støperigt. 1 
P.O. Box 1593 Vika
0118 Oslo, Norway 
T: +47 23 21 35 00
F: +47 23 21 35 80
E: fi rmapost@steenstrom.com
W: www.steenstrom.com

Emporia in Malmø, Sweden.

<<
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BIRMINGHAM
Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit. Quisque convallis hendrerit nulla. 

Suspendisse vehicula. In laoreet feugiat ipsum. 

Sed imperdiet luctus orci. Phasellus est neque, 

scelerisque ut, auctor quis, ultrices et, enim. In vel 

odio in quam mollis auctor. Nam adipiscing, odio 

non venenatis volutpat, ipstus mauris purus ac

By Lorem Ipsum

>>

Lorem ipsum dolor sit 
amet, consectetuer adipi-
scing elit. Quisque con-

vallis hendrerit nulla. Suspendisse 
vehicula. In laoreet feugiat ipsum. 
Sed imperdiet luctus orci. 
Phasellus est neque, scelerisque 
ut, auctor quis, ultrices et, enim. 
In vel odio in quam mollis auctor. 
Nam adipiscing, odio non 
venenatis volutpat, ipsum arcu 
vestibulum odio, ut luctus mauris 
purus ac augue. Nam tincidunt, 
purus eget tincidunt faucibus, 
turpis metus suscipit sem, vel 
dictum risus ligula vitae ligula. 
Fusce blandit egestas est. 
Suspendisse justo turpis, consect-
etuer nec, interdum eget, conse-
quat vel, nunc.

Nunc diam. Phasellus facilisis 
lorem et elit. Ut ac urna pulvinar 
arcu tincidunt varius. Vestibulum 
ante ipsum primis in faucibus orci 
luctus et ultrices posuere cubilia 
Curae; Sed odio est, vehicula id, 
congue at, tempor non, enim. 
Vestibulum tincidunt vulputate 
dui. Nulla congue sem a ante 
feugiat condimentum. 
Suspendisse non sapien. 
Curabitur tempus. Vivamus 
vehicula. Mauris id nunc. Mauris 

tincidunt orci ut purus. Nulla nec 
est at arcu vehicula pharetra. 
Praesent nec erat nec lacus con-
vallis varius. Praesent leo dui, 
interdum non, auctor ut, tristique 
in, mauris. Phasellus mi sapien, 
malesuada id, gravida vel, fauci-
bus eget, ante. Praesent sit amet 
lacus. Sed sollicitudin est ac 
purus. Morbi imperdiet.
rem. Vivamus semper feugiat 
nunc. . Phasellus dolor velit, 
mollis placerat, imperdiet non, 
dictum ut, turpis. Maecenas ac 
mecus ante, porta sed, blandit in, 
ultricies eu, pede. In nec ipsum at 
dui interdum elementum. rdum 
non, auctor ut, tristique in, 
mauris. Phasellus mi sapien, 
malesuada id, gravida vel, fauci-
bus eget, ante. Praesent sit amet 
lacus. Sed sollicitudin est ac 
purus. Morbi imperdiet.
Prem. Vivamus semper feugiat 
nunc. . Phasellus dolor velit, 
mollis placerat, imperdiet non, 
dictlus dolor velit, mollis plac-
erat, imperdiet non, dictum ut, 
turpis. Maecenas ac mecus ante, 
porta sed, blandit in, ultricies eu, 
pedeede. In nec ipsum at dui 
interdum elementum. sum at dui 
interdum elementumt dui inter-
dum elementum elementu

 < Bullring provides over110,000 m of retail space.

Birmingham
Coventry
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distribution retail space EUROPE

* New *

Conferences* 13%

Expo Real 13%

Other fairs* 12%

MAPIC 25%

Bookstore/other 6%

ICSC members/events 31%

*Other fairs and conferences: a.o. BCSC • Retail Days • Barcelona Meeting Point • Real Vienna • GRI 
• AFIRE • CoreNet • EPRA • Expo Italia • IPD • Inrev • ULI



Retail Space
Europe 2010
Reservation form
Please indicate your reservation and return it to us by fax: +31 70 352 86 60,  
e-mail: sales@europe-re.com or post: Real Estate Publishers,  
P.O. Box 84416, 2508 AK The Hague, the Netherlands.

Who’s who
 	Double page (2/1 page).......................................................................................................................................................€6,095

Corporate story
 	Advertorial spread (2/1 page) text supplied by client ..........................................................................................................€6,095
 	Advertorial spread (2/1 page) written by REP following personal interview .......................................................................€7,095
 	Advertorial spread (4/1 page) text supplied by client ..........................................................................................................€9,142
 	Advertorial spread (4/1 page) written by REP following personal interview .....................................................................€10,142

Fact sheet
 	Fact sheet (2/1 page) ...........................................................................................................................................................€4,335

city/area profile *New*
 	2/1 page ..............................................................................................................................................................................€5,306
 	4/1 page...............................................................................................................................................................................€7,958
 	8/1 page.............................................................................................................................................................................€15,917

Advertisements
 	1/1 Page (trim 175 x 255 mm) ...........................................................................................................................................€5,075
 	1/1 Page – prefered position*...............................................................................................................................................€6,343
 	1/1 Page – inside front cover* with extended advertising space .........................................................................................€10,150
 	1/1 Page – back cover* ......................................................................................................................................................€15,200
 	Double page advertisement .............................................................................................................................................€10,150
 	Bookmark* 70 x 200 mm.................................................................................................................................................€12,300
 	Logo advertisement 67 x 60 mm and listing in the Retail Space Europe Index.... ...............................................................€1,240

	 * check for availability

Online options
 	Banner on the website for .... weeks at €350 per week ..............................€.........
 	Banner in the newsletter for ....  weeks at €350 per week .........................€.........

Contact
 	Contact me to discuss my company’s requests.

	 For further information call +31 70 352 86 00 or e-mail our sales department:
	 Michiel Foekens: mfoekens@europe-re.com
	 Lisa Kolkert: lkolkert@europe-re.com
	 Patrick Bos: pbos@europe-re.com

Name:.....................................................................................................................
Position: .................................................................................................................
Company: ...............................................................................................................
Address: .................................................................................................................
Zip code + City: ........................................ Country................................................
Tel.: ........................................................... Direct tel.: ...........................................
Fax: ........................................................... E-mail: ................................................
Website: .................................................................................................................
Company activity: ...................................................................................................
Company’s VAT number: .......................................................................................

Send me more info about:
 	Placing my real estate jobs on REP 	

	 Recruiter www.rep-recruiter.com
	 Advertising on www.europe-re.com 	

	 and the Europe Real Estate Daily	
	 Newsletter

 	Becoming a member of the Europe 	
	 Real Estate Directory

Send me the free E-mail Newsletter
	 Daily	 Weekly

Date/signature: 


